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Every success has a journey, and the ones who cherish that are the ones who never stop travel-ling. Bhupinder
Singh Kochar is one such name in the personal care industry, Chairman of Vi-John group, one of the largest
shaving cream manufactur-ers in the world. His father’s venture, irony of which is irrefutable — a Sikh family
marketing shaving cream, was started while he was eight years old. He says that his whole family has dedicated
their minds and hearts in making this name outrun all other competitors. His father’s vision then, that an
English name might make the brand grow, was surprisingly accurate. It was his acumen as a leader that brought

about an evolution in the industry and enabled the company to achieve success beyond comparison.

Bhupinder Singh Kochar
Chairman - Vi-John Group  generation of the Kochar family, his guidance has constantly proved to be indispensible. Being the only one left

They have handsomely tapped the North, East, West and Southern regions of India. Handled now by the 3rd

from the second generation, he believes it remains his responsibility to keep alive his fathers ethos. Hard work
comes naturally to Bhupinder Kochar, as he spent his formative years watching his father toil hard to make the business grow. Under his
vigilant eye the Vi-John brand, over all the years, has introduced a portfolio of grooming products, that include shaving creams, shaving
foams and gels, hair removal creams, fairness creams, skin creams, almond hair oils, talcum powders and toothpastes in a num-ber of

variants. The company also makes deodorants and perfumes, branded Cobra and Archies.

KEY ATTRIBUTES THAT MAKE HIM A LEADER

m  His precision helps him channel his energies in the direction most benefiting for his organization.
m  His hard-word is a blessing of inheritance thatenables him keep intact the morals and norms set at the time of
inception.

= His confidence in what he does is almost disarming. They way he promotes his brands and believes in his journey

makes his work commendable.
m  His experience and analytical acumen helps him expand and pick up the right opportunities at the right time.

m |t is his thoughtful insight that has helped him in creating strategically aligned Joint Ventures to keep growing the

profitability of his enterprise in the future.

Share
this:

'<: Share


http://wcrcleaders.com/
http://wcrcleaders.com/category/leaders/
https://www.facebook.com/sharer/sharer.php?u=http://wcrcleaders.com/bhupinder-singh-kochar/
https://twitter.com/share?text=BHUPINDER+SINGH+KOCHAR&url=http://wcrcleaders.com/bhupinder-singh-kochar/
https://plus.google.com/share?url=http://wcrcleaders.com/bhupinder-singh-kochar/
whatsapp://send?text=http://wcrcleaders.com/bhupinder-singh-kochar/
mailto:?Subject=
http://wcrcleaders.com/wp-content/uploads/2014/01/bhupinder1.jpg
http://www.zergnet.com/i/2147929/61007/0/0/0/1
http://www.zergnet.com/i/2338938/61007/0/0/0/2
http://www.zergnet.com/i/2347480/61007/0/0/0/3
http://www.zergnet.com/i/2310884/61007/0/0/0/4
http://www.zergnet.com/i/2334985/61007/0/0/0/5
http://www.zergnet.com/i/2344201/61007/0/0/0/6
http://www.zergnet.com/i/2255307/61007/0/0/0/7
http://www.zergnet.com/i/2316314/61007/0/0/0/8
http://www.zergnet.com/i/1866362/61007/0/0/0/9
http://www.zergnet.com/i/2338529/61007/0/0/0/10
http://www.zergnet.com/i/1581942/61007/0/0/0/11
http://www.zergnet.com/i/2341914/61007/0/0/0/12
http://wcrcleaders.com/
http://wcrcleaders.com/economy/
http://wcrcleaders.com/perspective/
http://wcrcleaders.com/100-most-valuable-brands-of-2014/
http://wcrcleaders.com/asias-100-best-fastest-growing-marketing-brands-fmcg-manufacturing/
http://wcrcleaders.com/global-indian-excellence-summit/
http://wcrcleaders.com/vantage/
https://www.facebook.com/wcrcleaders/
https://twitter.com/wcrcleaders1
https://www.youtube.com/channel/UCkHdlmAZapom-6IsBRgpGDw
https://www.instagram.com/wcrclive/
https://plus.google.com/u/1/110993228634602239944

	BHUPINDER SINGH KOCHAR
	Share this:
	Leave A Reply
	Leave A Reply
	WORLD'S LEADING BRANDS FESTIVAL 2018
	TOP TRENDS AROUND THE GLOBE
	APPLY ONLINE FOR ASIA’S MOST PROMISING BRANDS, LONDON 2018
	RECENT POSTS

	Armstrong Ceilings – Global leaders in Ceiling Solutions
	BARC ASIA – Press and Media
	BARC ASIA – Contact us
	BARC ASIA – Winners 2016-2017
	INSTAGRAM WIDGET
	ADS
	Related Posts

	S. K. JAIN
	MEHUL CHOKSI
	DAIZO ITO
	Asia’s Most Influentials Leaders
	EDITOR PICKS

	Health Story
	INDIA JUST CAN’T AT CANNES
	Child Labour
	SOCIOQUAKE
	A SNIFTER OF LUXURY
	LATEST POSTS

	Armstrong Ceilings – Global leaders in Ceiling Solutions
	BARC ASIA – Press and Media
	BARC ASIA – Contact us
	POPULAR POSTS

	Ballentine’s -The Brand of the Year 2017
	STRUGGLE AND HARDWORK BEHIND THE BLING
	Who decides a film’s worth critics or audience
	MOST POPULAR POSTS

	BARC ASIA – Press and Media
	BARC ASIA – Contact us
	BARC ASIA – Winners 2016-2017
	AD



